TOBAPHbIM 3HAK

BEBRAND

Right to be brand

MATEHTDI

Ycnyru BEBRAND

MPOYME YCNIYTU

® Peructpaums ToBapHOro
3Haka (ganee T3) B
Poccuitkoit depepavmm

® YCKOPEHHAA
peructpayua T3 no Po

® JlopaboTka T3 o
naTeHTONPUrofHOro
COCTOSIHMA

® MexayHapofHas
peructpauyma T3

® [IpoasieHune peructpauuu
T3

® BHeceHue M3MeHEeHUN B
MaTepuasbl 3asBKM Ha T3

® BHeceHne N3MEeHeHUN B
cBugeTenbcTBo Ha T3

e OTBeT Ha yBeaoMIJieHne
WK 3anpocC 3KCNepTU3bl

® OTuyxpaeHus (ycTynka)
UCKJTHOYUTENBHOrO NpaBa
Ha T3

® Peructpauus
KonnekTusHoro T3

® Peructpaumsa nateHTa Ha
n3obpeTeHue

[ ] PEFMCTpaLlVIFI naTeHTa Ha
NoNe3HYy0 MO ENb

® Peructpauus
MPOMbILLNEHHOrO 06pa3ua

@ BoccTaHoBneHue
,qeﬁCTva naTeHTa

o [logaepxaHue naTeHTa B
cune

® BHeceHWe U3MeHeHU B
MaTepuanbl 3asiBKU Ha
naTeHT

©® BHeceHWe U3MeHeHU B
CBU[ETeNbCTBO HAa NATEHT

® OTBET Ha yBeOMJIeHNe
NN 3aNPOC 3KCMepTU3bI

® OTuyXaeHus (ycTynka)
UCKJTHOYUTESIbHOIO NpaBa
Ha NaTeHT

® JIMLEH3NOHHbIN JOroBOP
Ha T3 unm nateHTa
(perucTpaums forosopa)

® [loroBop KOMMEpPYECKOi
KOHLieccuu

e OTcnexuBaHue
HenerasibHoro
“cnosnb30BaHUs
00beKTOB
UHTeNNeKTyanbHoM
c0b6CTBEHHOCTH

® [logrotoBka npeteHsuun
Mo Bonpocy
ucnonb3osaHusa T3 unu
nateHTa

e [loarotoBKa oTBeTa Ha
MpeTeH3nr No Bonpocy
ucnonb3oBaHusl T3 unu
naTeHTa

® [lpencTaBuTENbCTBO B
ManaTe no nateHTHbIM
cnopam (MNMNC) u B cype
Mo UHTEeNNeKTyasnbHbIM
npasam (CUIM)

® AnHynupoBaHue T3 nnm
naTeHTa

® Peructpauus
HauMeHOBaHWs MecTa
MPOMCXOX[eHna ToBapa

® [Iporpammbl 3/1EKTPOHHO-
BbIYUCNUTENbHbIX MaLUWH

® BknoyeHne T3 B
TaMOXXeHHbI! peecTp
06bEKTOB
WHTENNEKTyanbHOM
cobcTBeHHocTH (TPOUC)

® ABTOpCKOE NMpaBo

® HelMuHr

e [lusaunH norotuna
e [l13aiiH ynakoBKu
® HeliMuHr+norotun

® GupMeHHbIN CTUNb
(OpeHn-6yk)

® MapKeTuHr-Kut

YMAKOBKA

®PAHLLUN3bI

® [logroToBKa nakera
HOpUANYeCcKux
[OKYMeHTOB

® AHanus pbiHKa un
¢humHaHcoBas mopenb

® MapKeTuHr-kKut

® OUPMEHHDbIN CTUIb
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